




































































































COURSE OUTCOMES

Upon the completion of the course, students will be able to

identify the customer requirements to start new project and carryout product planning.

generate and select suitable ideas to pursue successfuldesign.

quantify and access the manufacturing process and cost to make well definedcomponent.

express the process of patenting the intellectual property.

apply the economic reasoning to analysis the contemporary problem for newly developed

product.
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Mapping of Course Outcomes with Programme Outcomes: 
(1/2/3 indicates strength of correlation) 3-Strong, 2-Medium, 1-Weak

Programme Outcomes (POs)

COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 PO12 PSO1 PSO2

CO1 2 - - - 1 2 3 1 2 - 3 2 1 2

CO2 2 - - - 1 2 2 2 2 - 2 2 - 2

CO3 1 - - - 1 2 2 1 - - 2 1 - 1

CO4 1 - - - 1 2 1 2 2 - 1 - 2 2

CO5 1 - - - 1 2 2 1 2 - 1 - - 3
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